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Advocate Guide
Why Your Voice Matters

Creative Economy Day brings artists, entrepreneurs, cultural
organizations, educators, and community leaders together at
the Arizona State Capitol to share how creativity strengthens
Arizona’s economy and communities.

Ways to Use This Guide

* Prepare a short personal or community story (1-2
minutes) that shows real impact. Attend the webinar for
support.

* Review key talking points, specific “asks”, and 2-3 key
data points to support your story.

* Notify your legislators you'll be attending (Quorum
link) and plan to follow up after March 31.

* Be ready for a brief meeting (5-15 minutes)—you may

What IS the mee’rl wifhks’rag, and that still mon”r/ers. /Make a clear,
. 2 simple ask and connect it to your local community.
Creative Economy ° * Your presence adds visibility—every interaction

contributes to long-term relationships, even if you don’t
The creative economy includes meet your legislator directly.

industries where ideas, design,
culture, and creativity generate

economic value and jobs. The Creative Economy in Arizona
In Arizona, this includes people working in Arizond'’s creative sector is a
fields such as: major contributor to the state’s

95,000+

economy.
* Artists and designers

U : Creative Sector
* Musicians, Dancers and Performing Creative industries support both

Jobs Statewide

Artists urban and rural communities and

Film and media production play an important role in tourism,

Culinary arts and food heritage 3n’rre|preneursh|p, and workforce 10,0001‘
Architecture and design evelopment.

Public artists and muralists . , - crz“:&"ﬁf:s:g‘f’;ses
Museums and cultural institutions NN g \ P
Festivals and cultural tourism
Creative manufacturers and makers
Arts Educators

Organizations

15.8 Billion

Dollars

Annual Economic
Output

These industries connect culture,
tourism, small business development,
and innovation.

o

Data Reference: 2025 Arts and Cultural Production Satellite Account (ACPSA) Report,
National Endowment for the Arts (NEA) and the Bureau of Economic Analysis (BEA)




What to Expect at the
Arizona State Capitol

Creative Economy Day is designed to introduce
legislators to the people and industries that make up
Arizona’s creative sector.

The day will include opportunities to meet policymakers,
connect with other advocates, and share stories about the
role creativity plays in Arizona communities.

The Capitol Environment

The State Capitol can feel busy and fast-paced.
Legislative offices manage many meetings each
day, and schedules often change quickly,
especially during the final budget process (March
- May).

Most meetings with lawmakers last between five and
fifteen minutes.

During your visit, you may meet with
* Alegislator '
* Alegislative aide IPO%IEE.I;
* A policy advisor

Staff members play an important role in shaping
policy and advising lawmakers, so conversations
with them are just as valuable

The Conversation
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Legislators are people. They

~ care about their communities

and the voters they represent.

Your story helps them see the
creative economy through the
experiences of real people in
their district.

Introduce yourself and where you
live or work.

Lead with a short, real story that
shows how arts and culture impact
actual people, not just programs

of the issue

Make it local and relevant to their
district, so they see who and what is
directly affected

state funding

Connect their personal experience back
to your work to create shared ownership

Be clear and direct about the specific
action you want them to take, and give
them an easy next step

Encourage continued support for policies
that strengthen the sector, including

Ask them how music, food, or cultural experiences have shaped their own life, then listen closely




Why This Matters
to Legislators

When legislators consider public policy, they . . .
often focus on issues related to jobs, economic ConneCtl ng wrth LGQISCItOrS

development, and quality of life.
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* Creative industries support small businesses

and entrepreneurs. /% a .

e Cultural destinations and festivals attract = -
visitors from around the world. i

* Creative education programs prepare
students for modern careers. h’r’rps://www.czleg.gov/findmylegisloﬁor/

* Public art and cultural spaces strengthen

community identity.

Lookup your Legislators

Creative Economy Day helps
lawmakers see how these
impacts are happening in their
own districts.

Arizona ranks 48" in the United States for
public investment in arts and culture.

At the same time, the creative sector contributes
billions of dollars to the economy and supports
tens of thousands of jobs.

Without advocates sharing their stories, many policymakers
never hear about the economic and community impact of the
creative sector.

Advocacy helps ensure that lawmakers understand the full picture.
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Advocacy and Lobbying

Why Your Voice Matters

Understandmg the leference

RIZONA Many people attending Creative Economy Day are unsure about the difference

between advocacy and lobbying. Both are ways of participating in the democratic

REATIVE process, but lobbying is a specific type of advocacy activity.

ECONOMY

Understanding this distinction will help participants feel confident during

DAY AT THE CAPITOL  conversations with policymakers.

What Advocacy Means

Advocacy is the act of educating
policymakers and the public about issues
that affect your community.

Examples of advocacy in action:

* Explaining how creative programs impact
your community

* Sharing information about the creative
economy

* Describing the role of arts education in
workforce development

* Inviting policymakers to attend cultural
events or visit creative spaces

Advocacy focuses on education and awareness.

Creative Economy Day is designed primarily as
an advocacy event. The goal is to help
lawmakers better understand Arizona's
creative sector and its impact.

What Lobbying Means

Lobbying is a type of advocacy that occurs
when someone asks an elected official to
support or oppose a specific piece of
legislation or government funding decision.

Examples include:
* Asking a legislator to vote for a specific bill
* Encouraging a vote against proposed
budget cuts
* Requesting funding for a particular program

Nonprofit organizations can engage in
lobbying within certain limits, but many
advocacy events primarily focus on
education and relationship-building.
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Creative Economy Day is not only about a single conversation. It is
about building relationships that strengthen the creative sector
over time.

Legislators are more likely to support issues they understand and
communities they know.

Connecting Policymakers to Their District

The most effective advocacy connects policy discussions to
a legislator’s own district.

Advocates can highlight
* Local artists and creative businesses
e Community festivals and cultural events
* Museums, theaters, and cultural destinations
* Youth arts programs and workforce training opportunities

When lawmakers see how the creative economy operates in their
district, the conversation becomes personal and relevant.

 Technology and design industries  ® Tourism and hospitality

« Small business and entrepreneurship ¢ Healthcare and wellness

« Nonprofit organizations * Education and universities
e Artisans, Makers and Creatives

When leaders from multiple sectors speak about the value of
creativity, the message becomes stronger.

Invite Legislators to Experience Creativity

One of the best ways to build lasting relationships is by inviting
policymakers to experience the creative sector firsthand.

Consider inviting legislators to your events, studio, or performances

These experiences create connections that last far beyond a
single meeting.
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